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ABSTRACT  

This�1research�1investigates�1the�1connection�1between�1digital�1media�1practices�1of�1athletes�1in�1the�1lifestyle�1sport�1

slacklining,�1the�1mediatization�1of�1the�1sport�1and�1its�1development.�1It �1deliberately�1focuses�1on�1this�1narrow�1field�1to�1

make�1mediatization�1and�1its�1sub�,processes�1more�1apparent.�1�1

Mediatization,�1“the�1interrelation�1between�1the�1change�1of�1media�1and�1communication,�1on�1the�1one�1hand,�1and�1the�1

change�1of�1culture�1and�1society�1on�1the�1other”�1(Hepp�1&�1Krotz,�12014,�1p.�13),�1struggles�1with�1how�1to�1assess�1

transformations�1in�1society�1that�1are�1introduced�1by�1digital�1media.�1A�1lack�1of�1mediation�1in�1the�1cultural�1field�1of�1

slacklining�1prior�1to�1the�1onset�1of�1digital�1media,�1allows�1for�1an�1observation�1of�1undistorted�1digital�1mediatization.�1�1�1

Twenty�,six�1(26)�1semi�,structured�1in�,depth�1interviews�1with�1professional�1and�1nonprofessional�1slackliners�1were�1

conducted�1for�1the�1purpose�1of�1this�1
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1�� INTRODUCTION  

Today,�1globalization,�1individualization,�1mediatization�1and�1the�1growing�1importance�1of�1the�1

economy,�1which�1we�1here�1call�1commercialization,�1can�1be�1seen�1as�1the�1relevant�1metaprocesses�1

that�1influence�1democracy�1and�1society,�1culture,�1politics�1and�1other�1conditions�1of�1life�1over�1the�1

longer�1term�1(Krotz,�12007,�1p.�1257).�1�1

Slacklining�1could�1exist�1without�1digital�1media,�1but�1the�1impression�1of�1slacklining,�1what�1you�1

can�1see�1of�1it �1and�1how�1the�1community�1interacts�1–�1presently,�1these�1cannot�1possibly�1be�1imagined�1

without�1digital�1media�1(Interviewee�19,�1a�126�,year�,old�1German�1slackliner).�1

The�1importance�1of�1digital �1media�1for �1communication �1has�1been�1steadily�1growing �1over�1the�1last�1decades�1

and�1with �1it �1the�1power �1of�1digital �1media�1in�1society.�1Mediatization �1describes�1social�1and�1cultural �1

transformations �1that�1involve �1media�1and�1mediated�1c3dia

�



�1

By�1deliberately �1focusing�1on�1the�1narrow �1cultural �1field �1of�1slacklining, �1the�1
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2016).�1Slacklining �1is�1an�1increasingly �1visible �1sports�1phenomenon�1in�1and�1outside�1many�1cities�1around �1

the�1world. �1With �1its�1main�1competitions �1and�1world �,record�1attempts�1staged�1as�1media�1events,�1as�1well �1as�1

an�1exponentially �1growing �1base�1of�1practitioners �1(Iverson,�12016),�1it �1makes�1a�1suitable�1subject�1for �1media�1

and�1sports�1





�1

2.4�� Mediatization   

Mediatization �1is�1a�1complex�1phenomenon.�1Most�1generally,�1it �1can�1be�1described�1as�1a�1concept�1�1�1

[…]�1used�1to�1analyse�1critically�1the�1interrelation�1between�1changes�1in�1media�1and�1

communications�1on�1the�1one�1hand,�1and�1changes�1in�1culture�1and�1society�1on�1the�1other�1(Couldry�1

&�1Hepp,�12013,�1p.�1197).1�1

First�1used�1by�1Manheim �1(1933/1979),�1Baudrillard �1(1972/1981)�1and�1Habermas�1(1981/1987)�1and�1in�1the�1

context�1of�1politics �1by�1Mazzoleni �1&�1Schulz�1(1999),�1mediatization �1has�1been�1understood �1by�1scholars�1in�1

different �1ways�1(Lundby, �12009).�1Most�1scholars�1agree�1that�1mediatization �1constitutes�1a�1’metaprocess’�1

(Krotz, �12007)�1that�1cannot�1be�1measured�1directly, �1but�1should �1be�1conceived�1of�1as�1a�1’superior �1theoretical�1

approach[�1]�1describing�1long�,term�1processes�1of�1change’�1(Hepp, �12009,�1p.140).�1�1�1

But�1while �1the�1field �1of�1mediatization �1research�1has�1been�1converging �1in�1recent�1years�1(Frandsen,�12016),�1

there�1remains�1some�1confusion�1as�1well �1as�1several�1different �1approaches�1to�1mediatization. �1Often,�1

scholars�1leave�1it �1to�1the�1reader�1to�1define�1the�1concepts�1of�1’the�1media’,�1’digital �1media’ �1or�1’media�1logic’. �1

Several�1scholars�1have�1tried �1to�1categorise�1mediatization �1research�1into �1two �1approaches�1(institutional �1

and�1social�,constructivist; �1Couldry �1and�1Hepp,�12013;�1Hepp�1et�1al.,�12015)�1or�1three�1approaches�1

(institutional, �1technological,�1and�1cultural; �1Livingstone �1&�1Lunt, �12014;�1Bolin,�12014).�1However, �1these�1

categories�1are�1often�1more�1confusing�1than�1clarifying. �1�1

E.g.�1Hjarvard �1(2008),�1an�1advocate�1of�1the�1institutional �1approach,�1defines�1mediatization �1as�1’the�1process�1

whereby�1society�1to�1an�1increasing�1degree�1is�1submitted �1to,�1or�1becomes�1dependent�1on,�1the�1media�1and�1

their �1logic’ �1(ibid, �1p.�1113).�1But�1it �1is�1certainly �1difficult �1to�1understand�1the�1influence�1of�1’the�1media�1and�1their �1

logic’ �1(Altheide �1&�1Snow,�11979),�1without �1considering�1specific�1technological�1affordances,�1like �1television.�1

Similarly �1narrow, �1the�1technological�1approach�1focuses�1on�1mediatization �1as�1a�1result�1of�1the�1affordances�1

of�1communication �1technologies�1and�1is�1therefore�1likely �1to�1ignore�1interests�1and�1agency�1of�1both�1

providers �1and�1userTc
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2009,�1p.�1143),�1but�1work �1from �1within �1society.�1This�1is�1what �1Hepp�1&�1Krotz �1(2014)�1call�1’mediatized �1worlds’. �1

Hepp �1et�1al.�1(2015)�1argue�1that�1�1�1

[m]ediatization �1research�1is�1not�1about�1media�1effects�1but�1[…]�1about�1the�1interrelation �1between�1the�1change�1

of�1media�1and�1communication, �1on�1the�1one�1hand,�1and�1the�1change�1of�1(fields�1of)�1culture �1and�1society,�1on�1

the�1other�1hand.�1Media�1are�1not�1necessarily�1the�1driving �1forces�1of�1transformations �1(Hepp�1et�1al.,�12015,�1p.�1

320).�1�1�1

The�1strength�1of�1this�1cultural, �1social�,constructivist �1approach�1is�1that�1it �1can�1’overcome�1the�1micromacro�1

divide �1in�1theory’ �1(Bolin,�12014,�1p.�1194)�1and�1put �1more�1emphasis�1on�1the�1actions�1and�1experiences�1of�1

individuals �1and�1less�1on�1’media�1logic’. �1Thus,�1media�1is�1treated�1as�1technology�1and�1cultural �1form �1at�1the�1

same�1time�1(Williams, �11990).�1�1�1

To�1investigate�1’variation’ �1induced�1by�1media�1changes,�1Hepp�1&�1Hasebrink �1(2014)�1have�1argued�1for �1a�1

focus�1on�1the�1development �1of�1the�1’communicative �1construction�1process’�1(ibid, �1p.�1267),�1i.e.�1the�1constant�1

change�1of�1communicative �1forms,�1media�1ensembles,�1constellation�1of�1actors�1and�1the�1thematic�1framing. �1

Or,�1as�1the�1authors�1call�1it, �1a�1cultural �1field’s �1’communicative �1figurations’. �1However, �1applying �1the�1

communicative �1figurations �1approach�1has�1two �1drawbacks�1for �1this�1study. �1�1First,�1the�1authors�1emphasise�1

that�1it �1is�1more�1appropriate �1for �1analysis�1of�1transformation �1processes�1in�1society�1at�1large�1(ibid, �1p.�1265).�1

The�1second,�1and�1more�1important �1drawback �1of�1the�1approach�1is�1that�1it �1can�1identify �1where�1or�1when�1

communication �1is�1changing,�1but�1not�1whether�1or�1how�1such�1change�1contributes�1to�1larger�1transformations �1

in�1society.�1�1�1

Approaching �1mediatization �1from �1an�1institutional �1stance,�1Schulz�1(2004)�1argues�1for �1the�1analysis�1of�1four �1

different �1sub�,processes�1of�1mediatization: �1media�1may�1lead�1to�1an�1extension�1in�1communication �1

capabilities�1(extension),�1actors�1may�1adapt�1to�1the�1existence�1



�1

2.5�� Digital Mediatization  

To�1some�1scholars,�1digital �1media�1are�1merely�1new�1
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3�� CONCEPTUAL FRAMEWORK  

The�1



�1

4�� OBJECTIVE(S) OF THE RESEARCH  

Taking�1the�1conceptual�1framework �1as�1a�1





�1

Operationalising �1the�1research�1question�1in�1the�1proposed�1way �1has�1a�1few�1limitations. �1First,�1considering�1

the�1small�1sample�1of�1respondents�1(26)�1and�1the�1lack�1of�1random�1sampling, �1the�1results�1from �1this�1study �1

cannot�1be�1generalised�1for �1the�1global�1slacklining �1population �1(Kvale,�12010;�1Boyce�1�1

&�1Neale,�12006).�1However, �1the�1selection�1of�1interviews �1can�1’[…] �1help�1researchers�1interested�1in�1causality�1

explore�1the�1context�1and�1mechanism�1of�1a�1causal�1explanation�1in�1ways�1surveys�1experiments,�1or�1even�1

direct �1observation�1often�1cannot’�1(Johnson�1&�1Rowlands,�12012,�1p.�1102).�1The�1interviewer �1himself �1might �1

also�1introduce �1bias�1to�1the�1research,�1as�1participants �1tend�1to�1adapt�1their �1responses�1’[…] �1to�1their �1

perceptions�1of�1what �1will �1best�1satisfy�1the�1interviewer’ �1best'1





�1

interpretive �1analysis�1(Guest�1et�1al.,�12012).�1Moreover, �1it �1enables�1a�1mix �1of�1deductive �1and�1inductive �1

analysis,�1starting �1with �1’a�1basic�1set�1of�1codes�1based�1on�1a�1priori �1theoretical�1understandings �1and�1

expanding�1on�1these�1by�1readings�1of�1the�1text’ �1(Crabtree�1&�1Miller, �11992,�1p.�195).�1In�1this�1manner,�1sub�,

themes�1were�1induced�1from �1the�1interview �1data,�1’open�1coded’�1and�1summarised�1into �1scores�1of�1codes,�1

using�1NVivo. �1The�1main�1themes�1for �1this�1study �1were�1deduced�1from �1Schulz’�1(2004)�1four �1mediatization �1

sub�,processes:�1extension,�1accommodation,�1substitution, �1amalgamation.�1Suitable�1for �1the�1unexplored �1

’cultural �1field’ �1of�1slacklining, �1the�1design�1allows�1for �1unexpected�1topics�1to�1emerge�1within �1the�1analytical �1

lens�1of�1Schulz’�1(2004)�1categories.�1�1�1

6�� RESULTS AND DISCUSSION  

This�1section�1presents�1the�1main�1results�1originating �1from �1the�1thematic�1analysis�1of�1the�126�1interviews �1with �1

slackliners�1(quotes�1were�1anonymised).�1This�1



�1

(2013)�1reported�1for �1the�1sport�1of�1parkour. �1For�1more�1specific�1or�1sophisticated�1advice�1(e.g.�1on�1specific�1

equipment �1or�1on�1how�1to�1set�1up�1long�,�1or�1highlines �1safely),�1participants �1asked�1for �1advice�1in�1Facebook�1

slacklining �1groups,�1such�1as�1�1

’SlackChat’2.�1Regarding�1locations,�1some�1respondents�1mentioned�1a�1website�1called�1’SlackMap’,�1a�1

Google�1Maps�,like �1site�1where�1slackliners�1can�1get�1information �1on�1slackline�1spots�1around �1the�1world. �1

Lacking�1magazines�1dedicated�1to�1the�1sport,�1it �1is�1via�1Facebook�1groups�1that�1slackliners�1get�1information �1

on�1activities



�1

[…]�1
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Interviewer: �1And �1when�1you�1think �1of�1how�1you�1practice�1the�1sport;�1do�1you�1feel�1like �1digital �1media�1sport;



�1

Many �1respondents�1reported�1that�1it �1was�1the�1global�1online�1slacklining �1community �1that�1made�1them�1

travel �1more,�1as�1it �1was�1easy�1to�1connect�1with �1local�1slackline�1groups�1via�1social�1media.�1Interviewee �18,�1a�1

26�,year�,old �1German�1slackliner�1describes�1this:�1�1

What�1is�1so�1fundamentally�1different�1with�1slacklining,�1is�1that�1you�1write�1in�1a�1Facebook�,�1or�1

WhatsApp�,group�1just�1about�1wherever�1you�1are�1that�1you�1would�1like�1to�1go�1slacklining,�1and�16�,

7�1people�1that�1you�1have�1never�1seen�1before�1will �1turn �1up.�1[…]�1And�1that�1is�1the�1most�1natural�1

thing�1in�1the�1world.�1�1

As�1most�1communication �1for �1slackliners�1runs�1via�1Facebook,�1practitioners �1not�1only �1plan�1small�1sessions,�1

but�1also�1larger�1projects,�1and�1large�,scale�1events�1via�1the�1platform, �1using�1its�1affordances�1for �1messaging,�1

group �1discussions�1and�1event�1planning. �1Digital �1media�1also�1allow �1athletes�1to�1challenge�1



�1

Facebook�1only �1to�1be�1able�1to�1connect�1with �1the�1online�1slackline�1community. �1A�128�,year�,old �1Canadian�1

professional�1(Interviewee �13)�1recalls:�1�1

I�1know�1people�1who�1didn��t�1have�1Facebook�1before�1for�1their�1own�1reasons,�1and�1they��ve�1created�1

new�1accounts�1that�1don��t�1even�1have�1their�1real�1name,�1it ��s�1just�1Slack�1Rob,�1because�1he�1just�1wants�1

to�1be�1in�1touch�1with�1what��s�1going�1on.�1

In�1this�1respect,�1Facebook�1constitutes�1what �1mediatization �1scholars�1call�1the�1’moulding �1force’�1of�1media�1

(Krotz, �12007),�1i.e.�1the�1power �1of�1some�1media�1to�1’exert�1a�1certain�1“pressure” �1on�1the�1way�1we�1communicate’ �1

(Hepp,�12009,�1p.�1143).�1However, �1the�1quote�1also�1



�1

just�1makes…it’s�1so�1much�1



�1

content.�1But�1apart�1from �1communication, �1there�1are�1several�1other�1ways�1in�1which �1digital �1media�1

substitution �1and�1amalgamation�1influence�1the�1sport.�1�1�1

6.3.1 �� Substitution and Amalgamation in Competition  

Professional�1slackliners�1often�1opt�1to�1substitute�1or�1amalgamate�1attending �1competitions �1with �1making �1

artful �1short�,movies�1or�1movies�1of�1expeditions�1to�1increase�1their �1prominence�1in�1the�1scene.�1Online �1

prominence�1and�1visibility �1can�1in�1turn �1become�1a�1channel�1to�1earn�1money�1from �1sponsorships.�1

Interviewee �123,�1a�128�,year�,old �1US�1professional�1finds: �1�1

[…]�1some�1slackliners,�1they�1focus�1way�1more�1on�1videos�1and�1landing�1the�1first�1ever�1trick�1of�1this�1

or�1the�1first�1ever�1of�1that�1and�1not�1really�1focusing�1on�1competitions.�1[…] �1If�1success�1is�1being�1

popular�1and�1having�1everybody�1know�1your�1name�1and�1know�1you�1as�1a�1great�1athlete�1or�1whatever�1

on�1Facebook,�1that’s�1one�1way�1to�1do�1it, �1not�1competitions�1[…].�1�1

The�1diminished �1importance�1of�1competition �1for �1athletes’�1careers�1due�1to�1digital �1media�1influence�1is�1

similar �1to�1what �1Dumont �1(2017)�1finds �1for �1the�1climbing �1scene,�1and�1what �1Ojala�1(2014)�1and�1Thorpe�1(2016)�1

have�1documented�1in�1snowboarding. �1Producing �1creative,�1’spreadable’�1short�1movies�1that�1are�1shared�1

widely �1inside�1the�1sporting �1community �1enable�1



�1

The�1last�1quote�1exemplifies�1how�1slackliners�1regarded�1digital �1media�1in�1their �1training: �1they�1allow �1for �1

increased�1training �1efficiency�1and�1progress,�1but�1do�1not�1suffice�1on�1their �1own �1as�1training �1tools.�1�1�1

6.3.3 �� Amalgam





�1

amalgamation�1is�1usually �1confined�1to�1special�1occasions�1(e.g.�1new�1location�1or�1festivals).�1One�1effect�1of�1

the�1amalgamation�1of�1slacklining �1and�1the�1act�1of�1filming/photographing �1it, �1is�1described�1by�1both�1amateur�1

slackliners�1and�1professionals:�1A�1camera�1acts�1as�1a�1motivator. �1Athletes,�1while �1not�1indicating �1

irresponsible�1behaviour �1due�1to�1the�1presence�1of�1a�1camera,�1generally�1admitted �1that�1the�1presence�1of�1a�1

camera�1motivates�1and�1incites�1them�1to�1try �1harder.�1Interviewee�15,�1a�127�,year�,old �1German�1slackliner�1

illustrates �1this:�1�1

It �1doesn’t�1make�1a�1difference�1on�1a�130�,metre�1line,�1but�1if�1I’m�1on�1a�160�,70�,metre�1line,�1which�1is�1

outside�1my�1comfort�1zone,�1then�1it �1does�1have�1an�1impact,�1then�1the�1camera�1is�1motivating�1me.�1I�1

will �1try �1



�1

As�1the�1



�1

However, �1a�126�,year�,old �1German�1professional�1(Interviewee �111)�1believes:�1�1

[…]�1



�1



�1

and�1the�1role�1and�1responsibilities �1of�1institutions �1in�1the�1sport.�1Structures�1on�1digital �1platforms �1such�1as�1

Facebook�1can�1substitute�1the�1role�1of�1clubs�1and�1trainings �1in�1early�1phases�1of�1development �1and�1continue�1

to�1amalgamate�1with �1them�1in�1meaningful �1ways�1during �1later�1development. �1�1�1

However, �1the�1disadvantages�1that�1respondents�1associated�1with �1organisation�1and�1communication �1via�1

digital �1media�1imply �1that�1the�1impact �1of�1digital �1media�1and�1opinions �1on�1them�1may�1vary �1during �1the�1

development �1of�1a�1lifestyle �1sport.�1An �1important �1factor�1appears�1to�1be�1the�1size�1of�1the�1lifestyle �1sporting �1

community. �1With �1local�1communities, �1clubs�1and�1the�1international �1festival �1scene�1growing, �1the�1influence�1

of�1digital �1media�1for �1substituting �1institutions �1might �1well �1diminish �1in�1the�1future. �1Therefore,�1future �1

research�1should �1aim�1to�1uncover�1such�1developments�1over�1time�1and�1regarding �1different �1sizes�1of�1sport�1

culture. �1Approaching �1lifestyle �1sport�1development �1from �1different �1starting �1points�1than�1media�1



�1
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APPENDICES 

�1

APPENDIX 1 �± Interview Participants in Detail  

�1



�1

18�1�1 �1 SW�1�1 19�1�1 5�1�1 m�1�1 trick �1�1

19�1�1 �1 SW�1�1 23�1�1 6�1�1 m�1�1 long�1�1�1

20�1�1 �1 SW�1�1 33�1�1 10�1�1 m�1�1 water�1�1�1

21�1�1 �1 UK�1�1 37�1�1 4�1�1 m�1�1 long�1�1

22�1�1 �1 UK�1�1 29�1�1 8�1�1 m�1�1 long�1/�1high �1�1

23�1�1 �1 US�1�1 28�1�1 6�1�1 m�1�1 trick �1�1

24�1�1 �1 US�1�1 31�1�1 7�1�1 f�1�1 long�1/�1high �1�1

25�1�1 �1 US�1�1 30�1�1 10�1�1 m�1�1 high �1�1

26�1�1 �1 CHN �1�1 32�1�1 10�1�1 m�1�1 high/long �1�1

� 1 � 1

Interview �1Participants �1in �1Detail �1–�1continued �1�1�1



�1

Count�1�1 institution �1�1category�1�1 position �1�1 used�1as�1quotes�1�1

1�1�1 No�1�1 Normal �1�1 normal �1�1 1�1�1

2�1�1 No�1�1 Pro�1�1 core�1/�1professional�1�1 1�1�1

3�1�1 No�1�1 Pro�1�1 core�1/�1professional�1/�1company�1�1 4�1�1

�1/�1company�1�1 4�1�Flm�1/�1company�1�1 4�1�F�1/�1�C0�A



�1

20�1�1 Yes�1�1 Normal �1�1 normal �1



�1

APPENDIX 2 �± Topic Guide  

�1

Date:�1June�12017�1Introduction: �1�1�1

Discuss�1time�1limit �1�1

Introduction �1of�1the�1researcher�1and�1the�1research�1project�1�1

Get�1consent�1to�1record�1interview �14.Discuss�1oral�1consent�1(see�1Consent�1Form)�15.Any�1questions�1from �1the�1

interviewee?�1�1

Background�1and�1“Warm �,up” �1



�1

In�1which �1direction �1is�1slacklining �1developing �1and�1why?�1Is�1it �1getting �1more�1dangerous�1or�1spectacular?�1�1

Topic �12�1–�1Digital �1camera�1technologies �1and�1their �1influence �1�1

When�1you�1go�1slacklining, �1do�1you�1usually �1have�1a�1camera�1with �1you?�1�1

What�1is�1more�1important �1for �1you,�1slacklining �1or�1taking �1photos�1of�1it?�1�1

Who�1do�1you�1consider�1as�1your �1audience�1of�1the�1content�1you�1share?�1Who�1do�1you�1produce�1for?�1�1

Did �1digital �1camera�1technologies�1like �1the�1�)�K�2�N�K�6�/or�1camera�1drones�1have�1an�1impact �1on�1your �1and�1other�1

athletes’�1way�1of�1slacklining?�1Is�1there�1something�1special�1about�1them?�1What?�1�1

Did �1digital �1media�1technologies�1have�1an�1impact �1on�1your �1own �1video�1



�1

�1

�1

�1

�1

�1

APPENDIX 3 �± Simplified Excerpt of Coding Frame  

�1

Deduced�1Codes�1�1Induced�1Sub�,Codes�1�1Open�1Codes�1�1 Example�1Quotes�1�1

Extension�1�1 Sharing�1 of�1

Knowledge �1�1

Sharing�1 of�1

Knowledge �1�1

“In �1the�1beginning, �1I�1watched�1a�1lot �1

of�1videos�1on�1equipment, �1how�1to�1

set�1up�1things�1and�1stuff. �1And �1if �1

someone�1posts�1a�1video�1about�1a�1

new�1record,�1I�1also�1watch�1it.” �1�1

Progression�1of�1Skill �1

Level�1�1

Progression�1of�1Skill �1

Level�1�1

“Social�1media�1is�1a�1big�1reason�1why �1

the�1sport�1has�1evolved.�1It �1



�1

Prolongation �1 of�1

Motivation �1�1
Inspiration �1 from �1

videos�1�1

“When �1I�1look�1at�1these�1highline �1

videos,�1one�1day�1I�1want �1to�1be�1

there.” �1�1

Global�1Connectivity �1

and�1Organisation�1�1

Global�1�1

connection�1via�1�1

Facebook�1�1 �1 I �1 �1



�1

Covert�1accommodation�1�1 Amateur �1camera�1

practices�1�1

“[…] �1when�1I�1go�1slacklining �1

in�1Park�1like �1usual,�1I�1mostly �1

only �1



�1

�1 Substitution/Amalgamation �1

in�1�1

Institutions �1�1

Social�1media�1vs.�1�1

institutions �1�1

“The�1Facebook�1group �1is�1a�1

club�1in�1its�1own �1right.” �1�1

Amalgamation �1 with �1

Festivals�1�1

Social�1media�1vs.�1
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